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Our Mission

 Central Electric Cooperative 
safely provides reliable and 

competitively priced electricity 
to our consumer-members 

and was established by and is 
committed to the 

communities we serve. 



Voluntary and Open Membership

Membership in a cooperative is open to all persons who can reasonably use its services 
and stand willing to accept the responsibilites of membership regardless of race, religion, 
gender, or economic circumstances. 

Autonomy and Indepenence

Cooperatives are autonomous, self-help organizations controlled by their members. If 
they enter into agreements with other organizations, or raise capital from external 
sources, they do so on terms that ensure democratic control as well as thier unique 
identity.

Democratic Member Control

Cooperatives are democratic organizations controlled by their members, who actively 
participate in setting policies and making decisions. Elected representatives 
(directors/trustees) are elected from among the membership and are accountable to the 
membership. In primary cooperatives, members have equal voting rights (one member, 
one vote); cooperatives at other levels are organized in a democratic manner.

Members’ Economic Control

Members contribute equitably to, and democratically control, the capital of their 
cooperative. At least part of that capital remains the common property of the cooperative. 
Members allocate surpluses for any or all of the following purposes: developing the 
cooperative; setting up reserves; benefiting members in proportion to their transactions 
with the cooperative; and supporting other activities approved by the membership. 

Cooperation Among Cooperatives

By workng together through local, national, regional, and international structures, 
cooperatives improve services, bolster local economies and deal more effectively with 
social and community needs. 

Education, Training and Information

Education and training for members, elected representative (directors/trustees), CEOs 
and employees help them effectively contribute to the development of their cooperatives. 
Communications about the nature and benefits of the cooperatives, particularly with the 
general public and opinion leaders, helps boost cooperative understanding.  

Concern For Community

Cooperatives work for the sustainable development of their communities through policies 
supported by the membership.



Identity

The following pages outline the 
branding guidelines for the logo, 

color palette, typography, 
photography, and iconography. 



Logo

Horizontal

Horizontal Stacked

Vertical

Horizontal with Touchstone

Horizontal Stacked with Touchstone



Logo Continued

Color
Two color logos should only use Emerald and Black. Other 
options include all black or all white. Black should be placed 
on anything below a 25% tint and white should be placed on 
anything above a 25% tint. For all other background colors, 
optimial contrast should be achieved by using black or white.

Don’t:
• Place two-colored logo on a dark background
• Place the logo on busy imagery
• Skew or distort the logo
• Alter or outline the logo
• Place the symbol to the right of the logotype
• Change the color of the logo
• Add drop shadows or other effects to the logo
• Wrap the co-op’s name around the symbol
• Have any text or other design elements overlap the 

symbol
• Use the symbol as a replacement for letters or 

numerals
• Use the symbol as a replacement for an object
• Disproportionately scale logo elements
• Rotate the logo
• Use the logo without the registration mark

• The green ball symbol as a whole cannot be 
animated to appear to be in motion in any way



Color Palette

The color palette was developed around the Emerald Green Shade. 
The additional colors offer a neutral gray, and accent green, and 
bold red choices that bring safety equipment to mind. 

The red shades should be used in call to action elements and other 
accent elements. The primary shade in designs should always be 
the Emerald Green.

Black and white are welcomed in any design. When possible use a 
90% opacity when using black in a design. Other opacity 
suggestions include 25% Emerald and Gray when overlaying a 
photo for better text readablity. 



Typography

Headlines
Headline font should be Rokkitt and at least six points 
larger than the paragraph text, but at least four points 
smaller than a title. The use of bold, thin, italics, and 
other variations are at the discretion of the designer. 

Paragraph Text
Paragraph text font should be Roboto. It should be 
sized six points smaller than headline text and/or title 
text. The use of bold, thin, italics, and other variations 
are at the discretion of the designer. 



Iconography

Solid
Icons should  be one continuous color that is within the 
established color pallete. They may have a background 
when needed for visiblity, but the background should not 
contain a gradient. Opacity may be adjusted.

High Resolution
Any icons used must be high resolution and must not 
appear to be pixelated. It is best to download a EPS or SVG 
and manipulate it, after, a PNG or JPEG may be exported to 
use in designs or to be published 

Relevant
When icons are needed, they  must be relevant to the design 
or publication. They must be high quality and not appear to 
be stock. 



Realistic
Photos should represent real imagery and day-to-day 
activies of operations, community events, employee 
relations, and more. 

Candid
Photos should look like a freeze frame, people should seem 
they are unaware of the photo being taken, and should not 
look posed in anyway. 

Action
Photos should represent action, whether that is line work, 
presenting, or engaging with another, the action should be 
easily identified by the viewer. 

Photography



Identity In Use

The following pages outline how to 
use Central Electric Cooperative’s 

branding guidelines in potential use 
examples. 



Social Media

The below social media samples showcase posts that inform 
the members of cooperative updates and industry news. 

Notice the correct use of photography, logo, and color palette.  



Email

The below email sample showcases an email that is an essential 
function, but also serves as an informative piece for the members. 

Notice the correct use of typography, iconography, logo, and color palette.  



Read the latest Central Electric 
Cooperative news and Information.

July’s Issue

716 Route 368 • Parker, PA 16049
800-521-0570

www.central.coop

This institution is an equal opportunity provider and employer.

As you landscape, remember to “look up” and keep these tips in mind:

 . 

Plant the right tree in the right place. Never 
plant vegetation close or under power lines. 

Follow all instructions posted on electrical 
equipment.

Report any trees that may threaten the 
cooperative’s service.

Advertising

The below advertising samples showcase ads that are call-to-action, 
brand-focused, and educational in nature. Notice the correct use of 

photography, typography, iconography, logo, color palette, and opacity.  

Note: this ad was updated to show what the proposed color palette would 
look like in an approved design.



Brochures

The below brochure sample showcases a brochure that is informative and
educational in nature. Notice the correct use of 

photography, typography, logo, opacity, and color palette.  

Seasons
Members can determine their base load, or 
the minimum energy needed in a home to 
operate things like appliances, lighting and 
water heating, by selecting a month when 
no heating or cooling takes place — 
usually May or September. Comparing that 
to winter and summer months can help 
determine the cost of heating and cooling. 

and cooling costs, you may want to 
consider a budget billing.

This institution is an equal opportunity 
provider and employer.

7/23

www.central.coop

800-521-0570

THINGS THAT AFFECT YOUR 
ELECTRIC BILL

Days of Use

month, holidays, and time needed for 
statement preparation. It is possible that 
the usage period on your bill will be slightly 
more or less than 30 days.

Home & Lifestyle
It is nearly impossible to compare your bill 
with your neighbors. Heating and cooling 
systems, insulation, appliances, household 
size, additions of thing like pools, using 
power tools and appliances, recent guests, 
and changes to you lifestyle are all factors 

CONTACT US

716 Route 369 
P.O. Box 329

Parker, PA 16049-0329

Business Hours:
Monday - Friday 

8:00 a.m. - 4:30 p.m.

Still not sure why your bill was so high?
If you feel you may have a deeper problem, 

can discuss your usage and concerns. 

ELECTRIC USE 
IN YOUR HOME



Powerpoint

The below PowerPoint sample showcases slides that are informative and 
educational in nature. Notice the correct use of 

photography, typography, logo, opacity, and color palette.  
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